



Extended Essay Outline

I- Title

Psychology of Advertisement
II- Research Question

Since advertisement affects people both positively and negatively, why does the negative side dominate? 
III- Purpose of choosing this topic
I chose this topic because it serves as an answer to why does advertisement control people's opinions. Advertisement shapes our world today because it has the ability to change people's minds. Today's generation is known as the receptive generation where everything from needs, entertainment, even appearance comes to the people, to the point that everyone looks, acts, and feels alike. Example hairstyle, fashion, clothes, popular music, same leisure activities, etc… What makes me more interested in psychology of advertisement is that this topic was once considered a taboo topic, where people didn’t prefer talking about headlines that are being advertised today, such as condoms, viagra, breast cancer, transvestites, etc… All these ideas have helped me choose this topic in order to understand scientifically how advertisement functions and how its affects people.  

IV- Definition of Concepts
Psychology: the science of mental processes and behavior (the emotional and behavioral characteristics of an individual, group, or activity).
Advertisement: A public notice designed to attract people's attention to a product or business, using mass media as means of contact with the people. 
Mass Media: instruments of communication which present a common message to a larger number of people at the same time, or nearly the same time: books, the press, radio, television, films, and so on…
 
Strategies: methods used by advertising companies to create an image that attracts people's attention. Most important strategies are sexuality, expensive technology, wealth, and risky adventures.

Image: advertising companies present an image to the people, which plays a major role in changing their opinions. Since advertisement depends on marketing (selling) and creativity, these ad companies have to deal with color, font, characters to fulfill a certain image, and this image is able to capture people's attention and make them buy it. 

Positive effects: Advertisement affects people positively by making them more determined to be intelligent, diligent (hard working), and successful. These ads affect people psychologically by spreading more awareness and responsibilities.  
Negative Effects: Usually Advertisement follows the negative effects more than the positive effects because it is financially backed up, easier to present (using advertising skills-methods), and is accepted more by viewers, even if product is bad.
Response: People tend to respond to the negative effects much more than the positive effects, since negative ads don’t prevent people from doing a certain action. For example, if a health company was trying to spread more awareness through advertising agencies about the effects of cigarettes, people will not listen to them as to a Marlboro company trying to advertise their brand. Simply people do not respond well to the DON’TS. (DON’T SMOKE, DON’T DRINK, etc…)

V-Topic Outline  
A- Introduction:

1. Advertisement is the new driving force of our thinking abilities, human behavior, and world interactions. 

 2. Psychology of advertisement deals with many strategies and methods that give a certain image. This image controls people's ideas and changes their realistic behaviors to follow that certain image. 
3. Advertisement is able to control people negatively and positively, yet the negativity appears to rule more since it is much easier and is more acceptable for the viewer.  

4. Many professors of psychology such as Freud and B.F. Skinner have scientifically proven that the strategies of advertisement (sexuality, technology, and wealth) are able to alter human's behaviorism. 
5. Advertising companies are shaping our world today and our psychology by using certain strategies that serve few positive aspects such as awareness and responsibility, yet many more negative aspects such as sexuality (women figure- and nudity), risky adventure, wealth, technology, and risky adventure.. 

B- Body: 
1. Advertising companies use certain strategies in order to present an image, which influence the consumer. 
· Sexuality is one of the most popular strategies used by ad companies since it catches people's attention, very easy to use, and displays a result.
· Technology is mainly used to pursue consumers that this product is can advance them.

· Wealth plays is also a repetitive image used by ad companies because it shows people that they are powerful simply by having money. 

· Risky adventure shows youthfulness, where people are able to challenge themselves by climbing mountains or water-skiing, etc… 

All these strategies are important because they have the power to create an inspiring significant "image".

2. Advertising companies positively affect society, by spreading more awareness and responsibility to the people.
· Advertising companies spreads awareness through out pamphlets, magazines, radio, and television. 

· People become more determined to be successful, and achieve everything they want by interacting with advertisement. For example an overweight person might see an ad about losing weight and might want to lose weight and have a slim image. 
· Although the positive affects help people, yet they are not fully supported like negative affects are. One reason for that is because positive ads do not achieve an interesting image for people to respond to. While negative ads create an affective image filled with colors, short phrases, interesting pictures, etc… If a person compares drinking ad and ad pursuing people not to drink, most probably people are going to listen to the drinking ad, since it has certain requirements to build an affective convincing image.

3. Most of the successful advertising companies are known for advertising negative ads that physically and psychologically harm people.
· People tend to resort to negative advertisement more than to the positive ones because they are inspired by that certain image that attracted their attention. 

· Advertising companies use certain settings, characters, lighting, colors, anything possible to show the viewers they are having a good time and thus tricking them into buy this product, even if consumer knows that this product has a negative influence over them (psychologically and physically).
· Although people tend to listen to negative ads, yet these ads influence them negatively. Negative ads include drinking, smoking, drug abuse, and many more. 
4. Scientific Opinions and approaches have proven scientifically that the psychology of human behavior can be altered if the image is created.
· Freud and Skinner used scientific concepts of unconsciousness and human behavior to prove that these strategies (sexuality, nudity…) which are used by advertising companies are able to control people's opinions. 
· Sigmund Freud was a physiologist and a medical doctor, who advanced the concepts of the unconscious, sexuality, and oppression an account to the mind's structure which was part of understanding the human psychological development. Freud's theory of the unconscious was highly deterministic and depended on principles of determinism which held a more important understanding on the human.
· B.F.Skinner pursued the idea of behaviorism with the idea of human condition, and applied behaviorism in psychological approaches. 
C- Conclusions:

1. Advertising companies are shaping our world today by and our psychology by using certain strategies that serve few positive aspects such as awareness and responsibility, yet many more negative aspects such as sexuality, risky adventure, wealth, and technology.
· Advertising companies do play a major role in our world since they persuade people to do whatever they want. Negative ads will always affect people's opinions more than positive companies because of the significant image they create. 

· The most practical solution for increasing the advantages of advertisement, is to increase governmental support for positive ads, by providing more money for them. This ensures positive ads to create an affective image, full of vivacity, energy (possibly young teenagers), colors, and new interesting ideas to grasp people’s attention. The government should spread more awareness and show later side effects of negative ads such as smoking, drinking, etc…   
· In my opinion, advertisement serves to control the world since it has the ability in changing people’s opinions. 

Abstract:
Advertising companies are manipulative and serve to dominate the world by using certain methods that present a powerful image to the people. Freud, a psychoanalyst, and Skinner, a behaviorist, were able to relate human behavior with the response of the image that was created by advertising companies. Although advertisement holds both positive and negative affects, yet the negativity seems to rule more than the positive since because it sends messages, images, which people want to see and hear about. Companies supporting positive ads do not have enough money to attain impressive images, for that reason people would not be interested in them. Advertisement is propaganda; shows and informs the people what they want to hear, without facing them with reality. Mass media and advertisement are inter-related, by which advertisement displays all its ads through out different means of media, such as television, radio, pamphlets, magazines, newspapers, etc… Advertising has become a world profitable business where the advertiser misleads the consumer by changing his/her opinions, ideas, and human behavior. 
� T. L. Engle, Louis, Snellgrove. Psychology. New York: Harcourt, Brace & World, Inc. Glossory. Pg. 591.





